DEVELOPMENT OF KURZEME AS A FISHING TOURISM DESTINATION
Synopsis

The task of the handbook is to create Kurzeme as a fishing tourism destination, focusing
primarily on measures to promote coastal fish resources and increase the export capacity of
fishing as a niche tourism by strengthening the management of a unified thematic business
network. Taking into account the potential resources of Kurzeme fishing tourism, sea trout is
used only as a flag fish, in parallel evaluating all types of fishing tourism opportunities in
Kurzeme. Taking into account the length of the seashore and popular inland fishing places,
Kurzeme is already the leading region in Latvia in fishing tourism, attracting anglers from
Latvia, Lithuania and other countries.

The addressee of this handbook is equivalent to the main target groups of the whole project:
small and medium-sized enterprises (sports and recreational fishing service providers, fishing
guides) and their associations, regional government institutions, tourism associations. As well
as related tourism and hospitality service providers (hotels, guesthouses, restaurants, etc.) that
can benefit from the development of fishing tourism. Also related companies in other sectors:
equipment and clothing manufacturers, fishing shops, bait growers, etc.

1. The concept of fishing tourism and inclusion in the tourism and hospitality industry

Travel for fishing purposes, which includes at least one day, is much more attractive for those
working in the tourism industry, as it includes many services that are necessary:
accommodation, catering, transport, licenses, etc. They can also be both local and foreign
tourists. Focusing on foreign tourists (which could be defined as inbound tourism) is also
attractive due to other aspects, more often the main target groups are more solvent, in addition
to the main motive - fishing, they are also interested in a wider context - cultural and natural
heritage, country and society even more opportunities to offer related services.

The hobby of fishing has in recent years increasingly emphasized the catch and release
principle, which is less quickly adopted in local communities with a long tradition, but is
becoming more evident in tourism, especially in countries where material well-being does not
follow a survival strategy.

The conclusion of successful fishing does not only depend on the number of kilograms
transferred, but in fishing tourism, as in other travel purposes, much more emphasis is placed
on the aspect of fishing as an experience, hobby, passion, lifestyle pampering and adventure
process.

2. International market potential and target groups.

One of the problems in Latvia tourism is the relatively small market in the regions, which does

not allow for the full development of specialized tourism products, creates an intuitive desire of
entrepreneurs to work with as many different target groups as possible, thus making the offer

more universal but losing competitive advantage in a particular segment.



The local fishing market is relatively large. About 100 000 fishing, crayfish and underwater
hunting cards are sold per year, which are a mandatory condition when fishing in public waters.

However, there is more potential from a business point of view outside the domestic market - in
the nearest foreign countries. The Baltic Sea as a fishing destination is generally binding for
both the US and Japanese markets, but in the context of fishing tourism in the Kurzeme region,
strategic priorities are related to the priority foreign markets defined in Latvia's tourism
marketing strategy.

Of the types of fishing, spinning is more popular, but the same number of competitions also
take place in float fishing and ice fishing, less in fly fishing or other types, which also indicates
the approximate size and distribution of the segment.

3. Kurzeme fishing tourism resources

In order to analyse the offer of fishing tourism and the potential to create exportable products, it
is necessary to understand the main resource - fish. The most interesting fish for fishing
tourists in Kurzeme are sea trout, vimba and flounder. In summer, it is possible to catch cod by
fishing from a boat at sea. In the spring, especially at the end of May, boating at sea in the
coastal zone is especially interesting due to wind fish.

3.1. Fish, fishing spots and season

The sea trout enter Kurzeme rivers in the autumn to spawn. In Latvia, it is forbidden to keep
sea trout in the catch all year round, it can be caught only with the “catch and release” method.

River trout have a declining population due to climate change, river overgrowth, beaver activity
and excessive fishing activity in well-known areas, as well as weak controls on prohibited
practices.

Rivers of Kurzeme are not suitable for salmon fishing, and population of wild or naturally grown
salmon is decreasing.

Flounder (flatfish) fish from the sea shore. The busiest time is October and November, with
slight adjustments depending on the weather.

Carp are actively caught from April to October.

In terms of individual locations, Lake Usma has extensive recreational opportunities for fishing
holidays and a well-developed network of hospitality services around the lake. Including
focused on foreign customers.

Lake Puze is among the most popular places among anglers in Kurzeme with the highest fish
density in Latvia, where it is allowed to fish from both rowing boats and electric motor boats.
However, near Lake Puze, unlike Lake Usma, there are practically no hospitality services in the
immediate vicinity of the lake.

3.2. Development potential and limitations of fishing products

There are certain risk conditions affecting business when developing fishing tourism products
that need to be taken into account. Due to the hot summers of recent years, population of the



most sensitive river trout is decreasing and heat-resistant fish species are beginning to multiply.
If the municipalities want to develop one of the rivers for salmon fishing, licenses must be
introduced and fish stocks must be replenished regularly, as elsewhere in Europe.

The location of places suitable for fishing is even throughout the territory of Kurzeme.

It is very important to observe ethical principles in the development of the fishing tourism offer,
which forms the thinking of a responsible business standard, and not only to observe the
minimum requirements specified in regulatory enactments.

4. Product development and strengthening of competitiveness for the international
market

This is an unexplored, but globally demanded business niche, where by properly creating an
offer and precisely directing the standards of your service; you can often be in nature, meet
like-minded people from all over the world, more often indulge in fishing and earn money.

4.1. Conditions for a competitive product

In a fishing tourism product, the value chain is a complex connected by the angler for his own
needs and for purchases at a distance from the fishing place, which are often unrelated to the
fishing destination (equipment, facilities, clothing, guides, etc.). These items have a high annual
expenditure, which depends on the wealth of the angler’s household for hobbies and passion.
The second part is related to local services during the fishing experience, consisting of a fishing
guide (qualified tourist guide who specializes in knowing the local fishing conditions), tourist
accommodation, catering services, local transport, local shopping, etc.

The development of fishing tourism products should focus on the international market, which
distinguishes the level of service offered.

4.2. Using a service design approach
The full fishing tourism service package includes:

meeting the customer at the airport,

transfer services from the airport to the accommodation,

accommodation services

presentation of a previously developed program to clients,

personalized fishing guide services throughout the client's stay, counselling, help to
succeed (catch fish, understand time, context, nature and fish behaviour, etc.)
offering entertainment services in the free time from fishing

providing information on fishing grounds and equipment,

transport services from the accommodation to the fishing grounds

provision of inventory and equipment for fishing (boats, echo sounders, special
clothing, etc.), but not fishing rods, each of which has its own specially tried and
completed. Must be the most important items to be replaced more often (mini-shop /
inventory reserve)

providing information on the purchase of inventory and equipment.

catering services, taking into account the specifics of the product process

caught fish processing (evisceration, preparation) additional service
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v' bad weather alternative - plan “B” in case of failure, etc.

The price of the service depends on the specific knowledge of the fishing guide about fish
habits and the desire to cooperate with the client not only during fishing, but also in his free
time. If the offer of a fishing tourism package is of high quality or with a very individualized
approach, special treatment, customers most often return and use it repeatedly.

5. Marketing solutions
5.1. Branding and storytelling marketing

Every fishing place is made special not only by its fish resources and by the context of its
natural landscape, but also by historical events, human destinies and stories that highlight the
special nature of these places. The stories emphasize the identity of the place - substantiate
their origin and meaning of existence, distinguish them from other similar places, create
opportunities to connect with the stories of experienced anglers, the values of the local
community and the vision of future development. The stories allow for an even better
understanding of the long-lasting relationship between man and fish, in the context of a unique
culture. The story evokes an intellectual and emotional connection between the fishing spot,
the fish and the angler. Experience in fishing and, of course, in various life situations and
events related to nature, along with the stories of hunters, has gradually developed into a
peculiar genre of storytelling.

In order to use the power of fishermen's stories and historical traditions, to make it a purposeful
and organized process, involved in business, a brand management approach should be used.
In practice, this means focusing on the mission's business and a higher price for the services
provided, which are filled with higher added value, rather than "selling eel at a sprat price".

Brand positioning is best understood by comparing the specific identity and values of the site
with other similar fishing sites. Differences and special strengths together with competitive
advantages are formulated in a positioning sentence that "sells", but at the same time arouses
interest, desire to experience the place, join its values, survive the story. On the surface, key
values are selected that incorporate the site's identity and link it to a vision for future
development. This is where the legend of the brand is formed - a story that is like an essence
of a place.

The brand is developed over a longer period of time, creating its value, in the next stage it is
given a certain graphic standard - a unified visual identity, which allows to strengthen marketing
communication. A strong brand keeps its promise to anglers, shows its mission in action,
allows it to get involved, and sets its own specific actions and ethical norms - its operating
standards. The brand gives its owners a competitive advantage in the market, which is ensured
by the loyalty and repeat purchases of attracted customers, the desire to recommend this place
to their friends, which is a particularly strong form of marketing communication in the field of
hospitality. The brand helps to maintain relationships with customers in the long term, gives
them a certain character and opportunities to express themselves - it is much more than a
random, spontaneous visit to a place.

Location identity stories based on values and accurate facts can be integrated into the
processes of the provided fishing services, using the service design planning approach. The
centre has guests with their needs, expectations and enthusiasm. In turn, the stories are



complemented by the message, values, ideals and mission of the modern brand. If the story is
included in a tour format in addition to the main task of a fishing guide, then an important
aspect is to be able to structure them thematically so that the story is complementary and
provides a comprehensive picture of the main topics: , landscape, nature and culture, farming,
present, future plans, etc.

5.2. Sales tactics

From the marketing point of view, an integrated marketing communication approach can be
used to attract guests. Preventing fragmentation, duplication of information and ignoring certain
important stages of fishermen's decision-making. Mutually coordinated marketing
communication is implemented by many parties involved in Kurzeme as a fishing tourism
destination, which creates a unifying and mutually complementary effect. The thematic
specialization of fishing tourism is taken as a basis, creating a standardized and well-
coordinated approach to the sale of services. For each company and destination, it is
highlighted by the introduction of a certain style of corporate color and visual material. It must
create succession and a comprehensive presentation of ideas, complementarity, and the
materials for guests and marketing communication in general must be interconnected, including
compatible with other tourism topics or fishing places outside Kurzeme. Kurzeme as a single
fishing tourism destination marketing communication activities are planned comprehensively,
based on the approach:

FISHERS' ROAD TO KURZEME

Sales communication should work as much as possible in the first stages in order to create
more interest and desire to visit Kurzeme and maintain relations in the long term. Digital
marketing tools are currently the most effective.

For each communication tool used, the reference point is the conversion rate, ie how much the
return on the activity in question is from the moment of attention to the actual travel and what is
the ratio of real visitors to the resources invested. Entrepreneurs of Kurzeme fishing tourism
destination need to improve their individual sales handwriting by implementing the introduction
of service design thinking in the sale of their service, developing more knowledge about their
customers. Knowing the customer's needs and implementing the marketing concept
"Fishermen's Road to Kurzeme" will allow service providers to implement strategic tasks:
prolong the customer's stay at the destination, create satisfaction and desire to share positive
enthusiasm, and desire to visit tourists or the destination in general. These recommendations
work in direct customer acquisition (B2C); for the involved intermediaries and sales partners
(B2B), there is a need to develop a personalized approach with direct sales, in-depth customer
and offer research and presentation of benefits. It is in the interests of the Kurzeme region to
promote greater involvement and initiative of its entrepreneurs, not to leave the marketing
activities of the destination to the discretion of the municipality's tourism specialists.

Framework for developing an integrated marketing communication approach with the main
target groups:

(A). Motivation, ideas and dreams to fish in Kurzeme, which can be achieved by:



v" cooperation with the opinion leaders of the target groups, for example, bloggers on
fishing topics;

v visits of journalists and thematic coverage of Kurzeme fishing opportunities in the
media;

v'emotionally appealing visual material on Instagram or elsewhere on social networks -
ideas that are widely spread to be able to reach new customers;

v TV projects, series of fishing as a hobby and travel cycles - emphasis on the best
fishing places and seasonal trends, efc.;

v recommendations of friends who already have a positive fishing experience in
Kurzeme; u. c.

(B). Evaluation of travel (to Latvia) possibilities, consideration of alternative fishing places for
Kurzeme:

v" comparisons made on the website using search engines Google.com, efc .;

v" visual stylistics, photo and video material that can be quickly found and obtained for
comparison;

V' price comparison for basic services (overnight stays);

v' comparison of transport and access alternatives (incl. flight to destination), etc.

This is one of the main considerations why it is important to strengthen and maintain a clear
thematic positioning of the Kurzeme destination, to invest in the recognition of fishing as a
lifestyle and to create a common graphic standard. It works directly in the comparison stage in
order to strengthen the desire to make a decision among the alternatives to visit the tourist
attractions of Kurzeme region.

(C). Fishing holiday - trip planning:

If the customer has reached this stage of decision-making, then all digital communication tools
start working. The most important thing here is the joint "Baltic Sea Fishing Tourism
Supermarket": balticseafishing.com, which in time could become the site No. 1 also in search
engines by key keywords, work much more broadly.

The second most important sales site for the planning stage in export markets is Latvia.travel
fishing tourism section, which must be very precisely positioned on the main target markets,
include the interests of the Kurzeme region with well-thought-out brand images and practical
planning information.

The third most important fishing holiday planning platform, which is managed by the Kurzeme
region itself and is still not adapted to the needs of the brand theme and interested business
cooperation network (missing the section Fishing holidays).

Only on the next level are local tourist destinations and specific business websites. It is
possible that their content is much better prepared and relevant to the international audience of
fishing holidays, but at full marketing power will work only if the links and representation are at
all the highest levels.

(D). Service booking



This stage is important because once the reservation has been made, the main task of
marketing communication is completed, which includes four successive stages: attention>
arousal of interest> emotional desire to purchase services> booking the service. The
purposeful sales communication trend is focused on the full marketing communication cycle,
possibly shortening the customer's thinking time between the moment of real interest and a
specific booking.

(E). The trip. Transit route.

There are many tools now, although not always well coordinated with each other. Navigation
programs, printed and digital maps, tourist signs, outdoor advertisements, etc. It is more
important to invest in the previous stages.

(F). Experience. Adjustment of plans.

At this stage, the printed materials at the service points during the trip, TIC recommendations,
service provider recommendations, additional sales activities of specific service providers, road
signs, impulsive decisions influenced by weather, basic needs or some emotional advertising
are in operation. Such accurate information allows you to better plan your time and navigate
your destination. It is the responsibility of entrepreneurs and tourism professionals to look after
these tools and fill in the missing information, including more relevant branding.

(G). Feedback. Dreaming.

Full cycle marketing communication Kurzeme tourism destination and specific service providers
continue to maintain relations even after fishing holidays. Informal contact maintenance,
"tracking" on social networks, loyalty program incentives, reminders for news about
advantageous offers on the smartphone, etc. can encourage repeat purchase choices.

The most effective tools must be chosen at each stage, but they must also be coherent and
interconnected, following a similar sales style. The need for interested operators to be well
coordinated in order to be able to reach the major sales platforms, to facilitate destination visits
in general, to be able to "raise the voice of fishing tourism" on regulatory issues and to reap
other common benefits of competitive cooperation.

6. Networking of parties involved in Kurzeme fishing tourism and unified management
solutions.

A common marketing strategy is stronger if different companies, including competing
companies, combine part of their resources, achieving greater interchangeability of the whole
destination between other fishing destinations, allowing potential anglers to make first choices
about arriving in Kurzeme.

The conditions for co-existence in a network are the definition of common external markets with
more precise target groups and the ability of economic operators to engage in coordinated
destination management, priority marketing measures and co-financing. The challenge is to
raise awareness among every entrepreneur, including other stakeholders, that misunderstood
local competition weakens marketing power to external markets, while good coordination and
cooperation allow for more efficient use of resources, better positioning of strengths and
greater return on jointly implemented activities.



In order to mobilize more diverse resources to achieve common goals, such a network should
be designed as a private-public partnership. At the initial stage, legal status is irrelevant. The
group of entrepreneurs must see common interest and business opportunities that have
already been approved in Kurzeme. It is necessary to form a group of leaders, to set an
ambitious vision for the future, to determine the main tactical steps to get there, to implement a
short-term project that provides confirmation, material and emotional evidence for the strength
of joint cooperation. The legal status of the network can then be formalized; it can be
established as a new NGO, can be included as a specific strategic direction within the
community "Usmas krasts".

In summary, the major strategic challenges at this stage are to increase the more coordinated
involvement of the private sector in the joint thematic network on governance, decision-making
and participation with financial resources for joint initiatives, and to harmonize internal
communication between stakeholders. Balticseafishing.com online export supermarket has the
potential to develop into the most powerful sales platform for fishing holidays around the Baltic
Sea internationally and Kurzeme fishing tourism stakeholders have all the key to take
advantage of this opportunity.




Go fishing in
Kurzeme!

www.balticseafishing.com






Go fishing in Kurzeme!

Kurzeme has a 370 km long coastline and boasts more than 200 rivers and lakes - the
@q only thing left is to decide where you want to cast your fishing rod. Our diverse nature
S means that you can enjoy unhurried leisure time with your family on a river or lake or

engage in more adventurous endeavors and fulfill your dream of making the big catch!
%} But if you're not a frequent visitor of Kurzeme and don't know where to look for the
%}_Vﬁ . best fishing spots, feel free to use the services of a fishing guide. Their knowledge,

= N experience and eagerness to share the joy of fishing will make your holidays in Kurzeme

nothing short of unforgettable! May you keep a tight line!

Fishing in Kurzeme is
a true adventure!
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www.makskeresanaskarte.lv | www.manacope.lv





TOP 10 Fish

There are numerous species of fish in Latvian waters, and none of them are poisonous
or dangerous. The most popular ones include - pikes, zanders, trouts, carps, tenches,

perches, vimbas, roaches, breams, flounders and smelts. However, it is every
fisherman’s pride to catch a salmon or a sea trout.

Many fish spend most of their lives at sea
and only migrate to rivers to spawn, but a

significant part of these fish live and spawn

in the rivers and lakes of Latvia

Migrating fish. The Baltic salmon
population is considered a geographically
isolated one, as their migration outside
the Baltic Sea has not been observed.
The fish arrive in lakes to spawn in

the autumn months of October and
November when water temperature
drops to nearly 0 °C. You will find most of
the salmon spawning in the Venta and its
river basins.

Migrating fish. Just like the salmon, sea
trout migrate to rivers in October and
November to spawn. Sea trouts spend
the first one-and-a-half years of their
life in the river and then head for the
sea where they rapidly gain strength and
weight by consuming smaller fish and
crustaceans.

In Latvia, salmon and brown trout are
bred artificially by releasing the juvenile
fish from hatcheries into rivers. You can
distinguish these fish by their cut-off
adipose fins.

Salmon
Salmo salar

Latvia record: 16.00 kg
2005, Venta River

Sea trout
Salmo trutta

Latvia record: 6.00 kg
1995, Salaca River





River trout
Salmo trutta

Latvia record: 3.875 kg
2000, Pededze River

Vimba

Vimba vimba

Latvia record: 1.45 kg
1989, Venta River

A freshwater form of the sea trout. An
adult river trout is 30-50 cm long and
weighs up to 3 kg. The river trout is much
more colorful than the sea trout: it has a
dark olive-brown back and light yellowish
sides and belly. River trout has black and
red spots on both sides of the lateral
line, as well as the dorsal fin. River trout
spawn in October-November in oxygen-
rich overfalls. River trout feed on insects
and larvae, frogs and tadpoles, as well as
small fish.

Migrating fish. They live at sea but
migrate to rivers to spawn. Vimbas spawn
in the spring months of April and May

in overfalls. They spend the first year

of their lives in the river and then head
for the sea, where they will grow in size
for seven years until they are ready to
spawn. Vimbas feed mainly on insects
and their larvae, as well as mollusks.

Pikes are carnivorous freshwater fish and
one of the most widespread species of
fish in Latvia. Pikes usually tend to remain
in one area and live alone, but in early
spring, when it is their time to spawn,
they form small groups. They are able

to find suitable living conditions — water
with a sufficient level of oxygen, good
spawning areas and plenty of food for
the young - in nearly any river, lake or
pond. Pikes feed mainly on fish, frogs
and crustaceans. Pikes are an important
game fish.

Freshwater or anadromous species.
Zanders can be found both in the sea
near the seacoast and lakes where

their young have been released from
hatcheries for several decades. Zanders
head from the sea to spawn (in May) in
freshwater. After the spawn, the female
leaves the nest, while the male is left to
guard the nest and the eggs. Juvenile
zanders live in groups, while adult fish live
mostly alone. Zanders mainly feed on fish
by attacking groups of other fish.

Pike

Esox lucius

Latvia record: 19.56 kg
1989, Lake Ungurs

Zander
Lucioperca sandra

Latvia record: 11.800 kg
2011, Daugava River





Perch
Perca fluviatilis

Latvia record: 215 kg
2003, Cepsa Lake

Smelt

Osmerus eperlanus

A freshly caught smelt smells like
cucumber. Smelts are popular among
ice fishers.

Carnivorous freshwater species. Prefers
to live in slow rivers and lakes, where
they live in groups which get bigger
during their spawning period (from April
to June). The size of perches depends on
their feed: they can reach up to 40 cm in
length and weigh up to 2 kg. They feed
mainly on small fish.

Freshwater or anadromous species.

The smelt is the smallest species of fish
closely related to salmon in Latvia. They
usually live in groups and feed on small
fish, crustaceans and invertebrates.
Anadromous specimens live near the
seacoast and head to spawning locations
in freshwater during the winter (late
January and February). Young fish spend
the summer in rivers and migrate to the
sea in autumn. Smelts mainly feed on
plankton, benthos and juvenile fish. Other
Latvian names for smelt (salaka) include
stinte, sniedze and snitka.

Benthic species with a high tolerance for
salinity. Flounders live both at the bottom
of the sea and along the seacoast.

The spawn takes place from March to
June, further into the sea. During their
developmental stage from egg to
juvenile fish, flounders swim just

like other fish, but upon reaching a
certain size (7-10 mm) they go through
metamorphosis and one of their eyes
moves to the other side of the body, so
now both eyes are on the same side.
Flounders are active at night and feed on
mussels, worms and crustaceans.

Garfish

Belone belone

Flounder
Platichthys flesus

Latvia record: 1.690 kg
2006, Baltic Sea

Marine fish that live close to the water surface. Garfish spawn in May and June near
the seacoast at the depth of 10-20 m. Carnivorous species that feeds mainly on small
fish, especially young Baltic pilchards, sticklebacks and European sprats, as well as

crustaceans and insects.





Where to fish?

There are plenty of fishing locations in
Kurzeme to choose from: the seacoast,
wide slow-running rivers or fast-flowing
trout rivers, scenic lakes or simple
fishponds with a guaranteed catch. It
should be noted that there are bodies of
water in Latvia where one is allowed to
fish if a special license is purchased along
with a fishing card. Most often these are
lakes or specific sections of rivers.

Fishermen’s Farm “Dieninas”
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Seacoast

The coastline in Kurzeme is 370 km long.
Fishing conditions on the open seacoast
are harsher - higher waves, stronger
wind and it is usually colder than in the
Gulf of Riga. The most popular fishing
locations are Pape, Liepaja, Pavilosta,
Jarkalne, Mazirbe, Roja, Mérsrags.
Populated areas near the seacoast often
have good tourism infrastructure (guest
houses, cafes, information centers,
leisure and entertainment offers, shops,
public transport); however, there are
places with kilometers of untouched
seacoast. In autumn and spring, you can
fish in the sea for flounder and turbot, as
well as fish from the boat for salmon and
brown trout. In the second half of May;, it
is possible to catch garfish for a couple
of weeks, while early summer is a great
time to catch Baltic pilchard.

You are allowed to fish in the sea without
a special license. All you need is a fishing
card.
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The easiest way of acquiring a fishing
card and license is to use the mobile
application www.manacope.lv
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Some of the lakes in Kurzeme are
licensed lakes where you are required
to purchase a special license in
addition to a fishing card

Lakes in Kurzeme

Kurzeme has different lakes - the lakes
Pape, Liepaja and Engure are lagoons
that in ancient past were part of the
Baltic Sea but became separated by
dunes and now serve as habitats for
different species of fish. These lakes
are wide, but also shallow and tend

to become overgrown. Perhaps that
is exactly why these lakes are great
for fishing. You will mainly find pikes,
breams, perches and tenches here.

Usma Lake is popular among fishermen.
The most adventurous anglers head for
this lake as soon as the sun begins to
rise. The pride of Usma Lake are eels,
which can be freely caught and kept
here. Since Usma Lake doesn't have the
necessary connection to the sea for fish
to migrate, the eel population here is
not being artificially increased. You can
also catch zanders, breams, perches and
pikes in Usma Lake.

Tourism infrastructure near lakes is well
developed - there are guest houses
and boat rentals. The largest boat
rental establishments also have suitable
infrastructure for launching your boat.

Photo on the left: Lake Kanieris





Salmon and trout rivers

Adventurous fishermen love rivers — both
wide and slow-running ones with scenic
inlets and distributaries perfect for
fishing, as well as those that are difficult
to access, for instance, the small and
fast-running trout rivers. Trout rivers

in Kurzeme are Letiza, Ciecere, Skéde,
Skervelis, Eda, Koja, Riva, Rinda, Irbe,
upstream of Uzava River and others.

However, it is up to each fisherman to
find the best spot in a river to cast the
line. If you wish to experience the charm
of trout fishing, we advise to use the
services of a fishing guide. This way, you
will make the big catch in no time, and
the guide will give you numerous tips to
use in your future adventures.

Venta is a great destination for those
wishing to catch salmon or river trout.
It is also an excellent river for younger
anglers to make their first steps in
learning about the way of life of fish.
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You can experience an unforgettable
sight in Kuldiga near the Venta Rapid
when vimbas (in spring — late April), and
salmon and sea trouts (in October) head
upstream to their spawning locations.

A fishing guide - your key to success!

In order to outsmart a fish, you must know a couple of things. Unless you were born a

fisherman, the presence of a knowing fishing guide will make your first steps in fishing a
thrilling and fruitful adventure. There are several fishing guides in Kurzeme and each of
them boasts knowledge of different species of fish — their habits, location, favorite food

and daily routine. The fishing guide can introduce you to the charm of fly fishing, take
you pike fishing in the early morning hours or head to the sea to catch flounder.

You can get acquainted with the
best fishing guides on the website
www.balticseafishing.com
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Local fish for gourmets

Kurzeme is rich with bodies of water —
it is surrounded by the sea on two sides
and has lakes and rivers within that are
rich with fish, meaning that fish have
always been a crucial part of the diets
of its inhabitants. Already since ancient
times, local fishermen and anglers have
known how to prepare delicious fish —
both for instant consumption, as well as
preserving them for a time when the sea
is not as giving.

Both large cities and small villages in
Kurzeme take pride in their cafes and
restaurants, and part of them use only
fresh local produce - vegetables, fruit,
dairy, meat and fish come from local
farms, hatcheries or the sea. This is what
makes their food so special!

Recommended cafes and restaurants

Fishermen’s House

Veca ostmala 11,
Liepaja
+371 29455881

ﬂ MakskerniekuNamins

Spikeris

Veca ostmala 53,
Liepaja

+371 27824464
www.spiikeris53.lv

Boroffish

Ronu iela 8, Liepaja
+371 26686854
www.boroffish.eu

Fish Tavern
“Imantas”, Labrags
+371 29479335
www.imantas.lv

Tavern “Courlander”
Tirgus iela 9, Ventspils
+371 25644899

ﬂ VentspilsAlusDaritava

Cafe “Pilsbergu krogs”
Jarkalne, Jarkalne parish
+371 27436888
www.pilsbergi.lv

Mazsalijas

Snépele parish

+371 22003744
www.mazsalijas.com

Restaurant “Otra puse”
Jaras iela 6, Roja
+371 29477602

Restaurant
“Akmens stasti”
“Akmeni”, Kaltene
+371 20347286
www.akmensstasti.lv

Cafe “Vizbuli”
Bérzciems
+371 29424934

ﬂ Vizbuli

Cafe “Cope”

Rideli Mill,

Engure parish

+371 22440094
www.rideludzirnavas.lv

Cafe “Buda”

Juras iela 95, Engure
+371 29179184
www.kafejnicabuda.lv

Fish restaurant
“Bermudas”
“Jarnieki”, Ragaciems
+371 29999559
www.bermudas.lv





Recipes from Kurzeme

Charcoal-grilled herring

Ingredients

1 herring, 3 potatoes. Serve with: sour
cream, cottage cheese, kefir.

Once a very popular dish. Easy on the
budget and very nutritious! The herring
can be cooked on open fire, grill or in
the oven. Wrap the herring in several
layers of wet newspaper and place it on
the coal. Cook and turn several times
until the layers of the newspaper are
slightly burnt. If you don’t want to use
newspaper, you can substitute it with
parchment paper. Additional tip — you can
also make skin-on baked potatoes in the
charcoal.

Pan-fried perch

This dish boasts an irresistible flavor
and aroma.

Clean the perch, cut the fish along the
back and deskin with all the scales. Pan-
fry the perch in butter, adding salt and
pepper. That's all it takes!
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Eel soup a la Usma

Ingredients

Different fish you were able to catch in
the morning, eels, carrots, potatoes, dill,
onions, black peppercorns.

Clean the fish, put the eels aside. Place
the fish in a pot along with dill, salt and
pepper and onion to make stock. Peel the
carrots and potatoes and cut them into
cubes or any shape to your liking. Strain
the stock and pour it back into the pot.
Add the vegetables, pieces of eel and boil
until everything is softened.

Serve with your favorite herbs and

sour cream.

Liepaja's little cods

Ingredients

5 boiled potatoes, 2 medium-large
onions, 1 wind-dried cod, 220 ml cream,
ground black pepper, dill.

Some time ago, it was a common sight
in coastal villages to see cod drying in

the sun and wind, and the inhabitants of
Liepaja have crowned dishes featuring
dried cod as their invention.

Place layers of potato, dried cod and
butter-fried onions in a clay pot and
sprinkle with pepper. Add cream and
bake at 180 °C for 10 minutes.
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Sightseeing

Kurzeme is one of the most popular tourist destinations in Latvia, meaning it has a
well-developed tourism infrastructure: there are tourist information centers in all small
towns; guest houses can be found in cities and rural areas and offer excellent lodging;
cafes and restaurants serve local Kurzeme dishes, as well as European cuisine.

You will come across well-kept nature hiking routes and bicycle routes. Kurzeme has an
excellent music scene with concerts for all tastes of music. You will also be able to visit
museums and architectural landmarks in the largest cities of Kurzeme.

Tourism information:
www.kurzeme.lv
www.latvia.travel

Useful information

Airports
Riga: www.riga-airport.com
Liepaja: www.liepaja-airport.lv

Ferries

Travemuinde (Lubeck, Germany) — Liepaja
Nynashamn (Sweden) — Ventspils
www.stenaline.com

Stockholm — Riga

Helsinki — Riga

www.tallinksilja.com

International passenger buses
Lux Express: www.luxexpress.eu
Ecolines: www.ecolines.eu

Local buses and trains

Buses: www.autoosta.lv

Trains: www.pv.lv

For information, including on public
transportation, use www.1188.lv

Car rental
Avis, Budget, Sixt, Hertz and other local
and international car rental companies.

Weather forecast: www.meteo.lv

All three Baltic countries — Latvia,
Estonia and Lithuania — are members
of the EU, NATO and Schengen Zone,
and use the Euro.

ATMs are widely available.

Emergency: 112
Information: 1188
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Important!

e Any person aged 16-65 is required
to purchase a fishing card. Disabled
persons are allowed to fish without a
fishing card. When fishing, always
carry a personal ID document.

¢ In licensed fishing locations pensioners
may be required to purchase a license.

¢ The easiest way of acquiring a fishing
card and license is the app ManaCope.

You are allowed to fish:

¢ In all public bodies of water.

¢ In accordance with the tow zone of 4 m
(private waters), 10 m (public waters)
or 20 m (seacoast).

¢ In licensed fishing, crayfishing and
underwater hunting areas
(with a card and license).
You are forbidden from fishing:

e Under and from bridges.

¢ Closer than 50 meters from marked
commercial fishing equipment.

¢ From a boat on marked shipping
routes.
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Closer than 100 meters downwards
from weirs, sluices and waterfalls.
Closer than 200 meters from river
and channel estuaries.

From piers — in port waters.

At sea near the estuaries of large
rivers (2,000 meters from the estuary
of the Venta).

It is forbidden to fish from a boat
from March 1 to April 30.

Minimum required boat equipment:
lifebelt, lifejacket, bucket, scoop or
hand water pump, anchor with chain or
line, first aid kit, waterproof flashlight,
knife, oars.

A pleasure craft license is required
for motor and oar boats equipped
with an engine with power exceeding
5 horsepower.

The maximum allowed number of
fishing equipment pieces and hooks
for a single person: no more than

two pieces of equipment in inland
waters and three pieces of equipment
at sea, and no more than three hooks
for each piece of equipment.

Respecting nature and cleaning up after
yourself after fishing is not just common
sense — it is a legal requirement
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Fisherman's code of ethics

We act as the “ambassadors of
fishing”, i.e., we inform and share
knowledge about fishing and its
importance. When fishing, we use
the appropriate equipment for each
species of fish.

We follow unified fishing rules,
because we understand that it helps
maintaining order and improves
fishing conditions.

We care for our fish; therefore, we
follow the principle of “catch and
release”. We do not recommend
keeping more fish than you are
able to eat. We respect the caught
fish, regardless of our intention of
releasing it or not.

We respect nature, preserve the
surrounding environment and keep
the water clean. We do not leave
traces of our presence and urge

others to do so as well. We always
clean up litter, even if it isn’t ours.

We avoid fishing in the same location
for several days; we change our
fishing location in order to minimize
our impact on fish populations.

We respect other people in nature;
therefore, we try not to disturb
others with our presence.

We respect one another — we don't
bother other fishermen. We don't fish
too close to each other and we don't
occupy each other’s favorite fishing
locations.

By maintaining our means of
transportation in good shape, we take
responsibility for our impact on the
environment. We try to use newer
low-emission means of transportation
to reduce our impact on the
environment.

9. We respect private property. We urge

you not to enter private territories
and disturb the peace of the owners.
We stay on established roads and
paths and respect the fragility of
nature.

10. We care about safety. Fishing

is enjoyable, but it can also be
dangerous, therefore we act with
caution and responsibility to protect
ourselves and others. We respect our
hobby and do not advocate the use of
alcohol during fishing.

11.

12.

13.

14.

15.

We are not indifferent towards
those who violate the law or litter.
We always reproach such persons
and inform the appropriate
authorities in case of severe
violations.

We use radio communications
responsibly and only when
necessary.

We observe the law and report
our catch.

We help with providing knowledge
about fish populations by informing
about extraordinary catches.

We observe this declaration and try

to inform and urge other fishermen
to do so as well.
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Fishing restrictions and
the best times for fishing

[ Best season for fishing
1 Appropriate season for fishing

|\s/|“zr; Bag limit
Salmon 60 cm 1 pc
Sea trout 50 cm 1 pc
River trout 35cm 1 pc
Vimba 30cm 5 pcs
Pike 50 cm 5 pcs
Perch 19 cm 5 kg
Zander 45 cm 5 pcs
Smelt - 10 kg
Flounder - 10 kg
Turbot 30cm 5 pcs
Carp 25 cm 5 pcs
Tench 25 cm 5 pcs
Chub 30cm 5 pcs
Roach - -
Eel 50 cm 3 pcs
Garfish 35cm | 10 pcs
Burbot H H 35cm 5 pcs
Wels Catfish 60 cm 3 pcs

[ Restricted

[ can be caught if released
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[ 1 Off-season for fishing

Watch the video

1. Your best fishing holidays —
explore Kurzeme!

. Explore sports fishing in Kurzeme.

3. Go fishing in Kurzeme!
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